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1. hej and IKEA 
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Why does User Generated Content  
matter for IKEA? 

Understanding 

the customer 

 

DIY Help 

 

Delimitation from 

classic advertising 

 

Recommendation 

marketing 
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IKEA‘s Democratic 
Design brought 
to content marketing.  

 

Involving Brand: Everybody should be able to 

furnish a beautiful home for themselves. 

We inspire the everyday life, with real homes 

and real people. 

We empower users with tools and advice to 

help them create actively. 
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Film ab 

just hej in motion without 
results short 
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Real life inspiration 
from next door. 
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Authentic 
Product Gallery. 
 
 



8 

Empowering 
community tools. 
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2. Co-Creation Working Model 
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The power of Co-Creation 
 
 

Home Expertise 
Trends and 

Products 

Creative 
Excellence 
Ideas and 
Execution  

Real Life Authenticity  
Insights and Participation 
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Editorial planning 
from the insight. 
  
 

! 
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IKEA Content Studio:  
A Home for co-creation. 
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Cooking  
and Eating 

 
Functional kitchen area  

with a bar. 

Living 
Space 

 

Flexible shelves,  
home products. 

Gallery 
 

Area to highlight and 
feature key products. 

A showroom to  
meet and create. 
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DIY, Soft  
Hacks. 
 
 
with Fabian Hart – 
Writer, Wearer, 
Wonderer 

 
Together with Fabian we 
created a new DIY 
product. 
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Campaign 
Content. 
 
 
More creative value 
by adding another 
exciting dimension to 
IKEAs brand messaging. 
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3. Effectiveness 
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hej ecosystem.  
Bringing inspiration everywhere. 

Pinterest 

IKEA.de 

YouTube Channel Facebook Fanpage 

IKEA FAMILY Live Magazine Instagram 
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Editorial articles for 
hej.de 

Videos and pictures for 
ikea.de 

Videos and pictures for 

Facebook 

Beauty shots for 
Instagram 

 

Integration into seasonal campaigns. 
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Turning community 
members into 
collaborators. 
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Co-creating our digital 
future. 
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Tack! 
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